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This data was gathered in a community survey developed by the WSU Public Policy and Management Center in Spring 2018. It represents 
information and feedback from nearly 14,000 individuals in the Wichita region. The purpose of the survey is to provide community feedback for the 

creation of a vision and action plan to help the Wichita region thrive.

Strategic Items

Create opportunities to retain college graduates

Make flights from Wichita Eisenhower 
National Airport more affordable

Increase direct flights from 
Wichita Eisenhower National Airport

Increase educational opportunities to meet the 
changing requirements for the workforce

Support career pathways and job development 
(e.g. manufacturing, STEM, technology)

Increase access (availability, affordability) 
to quality mental health care

Encourage citizens and police collaboration for 
improved public safety

55.48%

55.34%

52.30%

51.07%

50.62%

50.15%

46.88%

87.11%

82.95%

80.16%

86.80%

85.85%

80.32%

84.20%

The following information provides two sets of data: 1) Ranking of each item by “essential” investment ranking 
(the highest level of support); and 2) Ranking of each item by the combined “essential” and “very important”  

investment rankings. Items are ranked in order by “essential” investment percentages.

1

7

11

2

3

10

5

Survey responses ranked by “Essential” and “Very Important” investment
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Ranked Strategic Items Key

“Essential” Investment Ranking
“Essential” & “Very Important” Investment Ranking (Combined)

% of respondents

% of respondents
#
#

“Essential” Investment Responses “Essential” Investment + “Very Important” Investment Responses (Combined)

Support after high school education to grow the 
regional economy

46.11%

82.96%6
8
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Develop strong talent retention strategies 
for the regional workforce

46.07%

82.45%8
9

Grow different types of businesses and industries 46.00%

84.84%4
10

Establish career networks for high school students 
(e.g. internships, pathways, apprenticeships)

44.48%

81.98%9
11

Encourage early childhood/preschool learning 44.46%

76.03%16
12

Increase access (availability, affordability) 
to quality primary health care

43.66%

75.77%17
13

Support after-school alternatives for children 41.30%

77.82%13
14

Expand technology to promote business 
investments (e.g. broadband, IT, data services)

40.11%

78.61%12
15

Create access to healthy foods in all neighborhoods 37.43%

67.39%22
16

Strengthen connections between 
businesses and schools

36.40%

73.67%18
17

Support entrepreneurial opportunities 35.11%

76.89%14
18

Provide job opportunities for women 35.00%

67.70%21
19

Develop additional care options for seniors 34.56%

71.89%19
20
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“Essential” Investment Ranking
“Essential” & “Very Important” Investment Ranking (Combined)

% of respondents

% of respondents
#
#

“Essential” Investment Responses “Essential” Investment + “Very Important” Investment Responses (Combined)
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Improve neighborhood infrastructure 
(e.g. streets, lighting, sidewalks, etc.)

33.65%

76.82%15
21

Offer more diverse entertainment options 
(e.g. music festivals, restaurants, theme parks)

32.06%

66.61%23
22

Attract workers from outside of our region 30.95%

60.06%31
23

Develop nature attractions including 
parks and green space

30.63%

68.25%20
24

Expand community support for the homeless 29.20%

60.97%30
25

Provide job opportunities for minorities 
(e.g. racial, ethnic)

28.67%

61.69%28
26

Provide a modern convention center that 
attracts more conventions and events

28.34%

53.90%38
27

Encourage minority business 
operation and ownership

27.53%

62.36%26
29

Attract collegiate and professional sports 26.42%

56.30%34
30

Expand unique entertainment 
visitor attractions and retail shopping

26.27%

57.52%33
31

Create outdoor recreation activities on the river 26.10%

54.66%37
32

Provide modern performing arts center 
(e.g. symphony, music theater, opera) 

that meets the regions needs

27.55%

58.54%32
28
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Provide job opportunities for 
people with special needs

Develop new outdoor community 
gathering space along the river

Improve the current public transit system 
(e.g. expand routes, expand hours)

Improve residential neighborhoods 
surrounding downtown Wichita

Develop affordable housing

Support community events throughout the region

Create regional public transportation options

Expand walking and bicycle paths

Cultivate the identity and historical importance 
of neighborhoods

Repair deteriorating homes to 
improve neighborhoods

26.06%

25.95%

25.89%

25.33%

23.69%

23.60%

20.66%

20.01%

19.80%

16.59%

64.22%

53.67%

54.98%

61.24%

62.03%

64.14%

50.54%

48.27%

50.92%

55.29%
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